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BRAND
PERSONAS

Brand Personas

The Guardian

Protects client investments and
ensures financial security.

The Strategist

Plans for long-term growth and
success.
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BRAND
PERSONAS

Brand Personas

The Innovator

Adapts to market changes with
modern financial strategies.

The Trusted Advisor

Provides expert guidance and
ethical financial solutions.
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3.0

Visuals

3.0 VISUALS

This is the ARK Capital visual identity. It's how our brand looks and moves and comes to life on
the web, in social and in print. ARK Capital visuals are built on the brand’s personality.
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3.1 Visuals

LOGO

The ARK Capital logo anchors our visual identity.
Consistent use of this logo significantly contributes to
maintaining and strengthening the identity and
reputation of ARK Capital. The primary ARK Capital
logo is composed of two parts: the AC symbol, and
the wordmark/Brand name. These parts combine to
make a logo that identifies us to the world.

~ ) ARK
v CAPITAL

Wordmark

ORGANIZATION SYMBOL

To help build brand awareness of our identity, the
organization name is included in the logo. It's critical
to use this full version of the logo in all external-facing
communications. The organization name may be
removed ONLY in situations where space is limited,
such as website headers or small promotional
materials, as well as all internal communications.

: Symbol/lcon
Always use the provided artwork for

logos. Never attempt to redraw or
typeset them in any way.




3.1

Visuals

LOGO
ICON

The ARK Capital logo is designed with deep
symbolism, integrating the letters “A” and “C” while
also representing an ark. This design signifies both the
identity of ARK Capital and its core mission—offering
security, stability, and protection for clients’ interests
and financial assets. Just as an ark serves as a safe
haven, ARK Capital is committed to safeguarding and
growing investments with trust and reliability.

Use Cases:

Print Materials: The logo icon can be used on
business cards, brochures, and reports where a
compact or more refined branding element is required.

Digital Platforms: The logo icon is ideal for web and
mobile applications, ensuring the brand remains
instantly recognizable even in smaller, digital formats.

Signage and Large Displays: On large formats such as
banners and signs, the icon should be scaled
appropriately to maintain legibility and clarity from
different distances.
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3.2

LOGO
CONFIGURATIONS

In addition to the primary logo, a secondary
version is available to add flexibility in layout. It
should be used ONLY when we have to use one
color logo.

SHORT SYMBOL/FAVICON

The symbol may be used as a separate element
to represent ARK Capital in special situations
when the space is severely limited, such as social
avatars, favicons or small promotional materials.
In those cases, the organization name, url or
wordmark MUST also be visible nearby. The
Accounting Heart brand team may approve other
exceptions.

Visuals

PRIMARY LOGO

SECONDARY LOGO

SHORT SYMBOL/FAVICON

[ NON | ARKCAPITAL

@ www.arkcapital.com

[ ARKCAPITAL

c @ www.arkcapital.com

(@ Purpose
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3.3

LOGO

Versions

ARK Capital logos are available in a variety of file
types (EPS, PNG, SVG) and color systems (CMYK,
RGB, PMS). Use the full-color and reversed
versions of the ARK Capital logo on the maijority
of all print and digital communications.

ALTERNATE VERSIONS

Use 1-color positive logos when print production
is limited to a single color such as promotional
items or in special co-branding situations. Do not
use alternate logos in digital communications.

_ARK
v CAPITAL

Reversed Logo

— SR aL

1-color Black

T-color White
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Visuals

USAGE

To preserve the integrity of the ARK Capital logo,
a minimum amount of space is required around
all edges to separate it from other graphics and
content. The clear space should be equivalent to
or greater than the height of the “AC Symbol” in
the logo.

MINIMUM SIZING

To ensure legibility, minimum sizes of logo
reproduction have been established. Logos may
not appear smaller than shown in the examples
here and please avoide slogans on small spaces.
Logos should only appear at minimum size when
absolutely necessary. Larger logos are preferable.

MINIMUM SIZES

Clear Space = Height of “Symbol”

1.5"/108px

gt

0.5"/36px
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3.5

LOGO

Dont’s

Ensure that the ARK Capital logo is
clearly recognizable by using it properly
and never altering its appearance.
These examples show what not to do
with the logo.

Visuals

Don't apply drop shadows or other effects to the logo

K
UAPITAL

Do not typeset any portion of the logo

%AL f)/é

Do not change the proportions of the logo

Do not rotate the logo

RK
CAPITAL

LET IT FLOW

Do not add a tagline or any other text to the logo

7'

Do not change the color of the logo components

CAPITAL
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3.6

LOGO
Co-Brand Options

Using two brands together ARK Capital
partnership and a commitment to provide
the market with a new or enhanced product
or service.

Each brand constitutes a set of promises
that people associate with the respective
company. Care must be taken to ensure that
we are not misrepresenting the product or
service of either brand. These are a few
examples, the ARK Capital brand team may
approve other exceptions.

Visuals 4

LOGO LOCK-UP

Many partner and alliance co-branding instances will require placing the ARK Capital logo side-by-side with another company’s logo in
a “lock-up” format.

Each logo should be sized to be optically equal. The left position of the lock-up indicates brand dominance in the partnership.

Brand dominance is determined during partnership negotiations and is influenced by factors such as financial and/or resource
contribution, which partner is granting access to customers and maintaining that relationship, or which partner will host the
experience.

Clear space equal
to x-height of
ARKCAPITAL logo.

Partner’s logo is
aligned to baseline of
logotype




3.7

IMAGERY

magery is a key component of ArkCapital’s
visual identity, reflecting our values of
innovation, trust, and growth. Our photography
style should evoke a sense of professionalism,
forward-thinking, and reliability, while
maintaining a clean and sophisticated
aesthetic.

Key Principles:

Professionalism & Clarity: Imagery should
always be high-quality, with a clear focus and a
polished, professional tone. It should reflect
ArkCapital’s leadership in the industry.

Authenticity: Our images should feel natural
and genuine. They should showcase real
people, real moments, and genuine emotions.
Avoid overly staged or artificial scenarios.

Dynamic & Progressive: As a company that is
future-focused, our imagery should reflect
movement, progress, and innovation. Use
dynamic compositions that suggest forward
motion and growth, aligning with our focus on
evolving industries and opportunities.

Clean & Minimalistic: We prefer a minimalist
aesthetic with clean lines, simple backgrounds,
and uncluttered compositions. This reflects the
simplicity and clarity that ArkCapital aims to
bring to complex financial solutions.

Visuals

Avoid:

Stocky or Overly Staged Images: Do not use stock photography that feels impersonal or generic. Ensure the images feel
connected to the brand'’s essence.

Busy or Distracting Backgrounds: Avoid imagery with overly cluttered or busy backgrounds that take away from the
subject. The focus should always be clear and in line with the brand’s messaging.

~ Candid
roachable
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Email Signature

Vlsuals

David Jhon

FOUNDER

+0987654321

+1234567890

info@arkcapitalcom

UAE Dubai International
Financial Centre
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Color 17

CO LOR PRIMARY

Our color palette is rooted in Blue And Dark
Gray and includes a range of secondary colors
that compliment our primary colors.

Always includes a range of in mind the
proportions shown in the chart to the right.
Gradients and screens of all brand colors may
also be used to expand the palette even
further.

COLOR: Blue
HTML: 2D5A99

COLOR: Dark Gray
HTML: 474D4D

RGB: 45 90 153
CMYK: 90.53% 70.15% 11.52% 1.14%

RGB: 7177 77
CMYK: 68.56% 56.8% 57.24% 37.03%

When using type on a colored background, be
sure there is adequate contrast to make the
words easy to read.

SECONDARY
COLOR: Ligh’[ Gray COLOR: Dark blue '
HTML: DEDEDE HTML: 0C1C40 COLOR: White COLOR: 000000
............................................. o0505a0055000525090050500053509350930303309550 HTML: FFFFFF HTML: 000000
RGB: 222 222 222 RGB: ’]2 28 64 ................................................
CMYK: 115% 873% 917% 00% CMYK: 100% 89.59% 41.86% 51.5% RGB: 255 255 255 RGB: (00 00 00
CMYK: 00% 00% 00% 00% CMYK: 75% 68% 67% 90%




5.0

TYPOGRAPHY

Font Families

Montserrat Font

Montserrat is a versatile font that conveys a
sense of sophistication and refinement. Its
modern design and unique features make it a

great choice for logos, headlines, and display text.

It can also be used in a variety of contexts, such
as websites, magazines, and advertising. Its
versatility and legibility make it a great choice for
a wide range of projects.

Default typeface

Arial is the default typeface for Montserrat Font.
Due to typeface limitations in many digital
applications, use Arial for all email and Microsoft
Office (PowerPoint, Word, Excel)
communications. We are not able to control how
fonts display at the receiving end, and using Arial
will ensure brand consistency throughout all
digital touchpoints.

Typography

ABC
125
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Aa Bb Cc Dd Ee Ff Gg Hh 1i Jj Kk LI Mm Nn
Oo PpQgRrsSsTtUu Vv Ww Xx Yy Zz
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Light
Regular
Medium

SemiBold
Bold

ExtraBold
Black



5.1

TYPOGRAPHY

Font Families

Roboto Font

Roboto was designed with an upright stress, open
forms, and a neutral, yet friendly appearance. It was
optimized for print, web, and mobile interfaces, and has
excellent legibility characteristics in its letterforms. It is
best to use in paragraphs, promotional printing
materials, web and mobile.

Default typeface

Arial is the default typeface for Roboto Font. Due to
typeface limitations in many digital applications, use
Arial for all email and Microsoft Office (PowerPoint,
Word, Excel) communications. We are not able to
control how fonts display at the receiving end, and
using Arial will ensure brand consistency throughout
all digital touchpoints.

Typography

ABC
123

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk LI Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

0123456789! @#S$S %&?/ +t %O

Light
Regular
Medium
SemiBold
Bold
Black

19



Brand In Action
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BRAND IN ACTION

Social Media Templates

((TAKE CONTROL OF YOUR )

Financial
Heolth

(TAKE CONTROL OF voun)

Financial
Health

Lorem ipsum dolor sit amet,
consectetur adipiscing elit,

sed do eiusmod tempor inc-
ididunt ut labore et dolore

&

v ‘F ! (
o U Lorem ipsum dolor sit amet, consectetur - V
adipiscing elit, sed do eiusmod tempor
D

FINANCIAL HEALTH incididunt ut labore et dolore magna

www.arkcapital.com




6.1

BRAND IN ACTION

Brand In Action
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BRAND IN ACTION

Brand In Action

Davi

EOUNDE

+09876543;
1234567890

-+ &

Jhon
R

info@arkcap/'ta/com

UAE Dubqj /ntemationa/
F/'noncia/ Centre
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Brand In Action

BRAND IN ACTION

Date 19/02/2025

;lhqn Smith

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismd
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, qu
nostrud exerci tation ullamcorper suscipit lobortis nis| ut aliquip ex ea commodo consequat.
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim g
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ¢
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit es:
molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero Lorem ipsum dolor sit amg
consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magi
aliquam erat volutpat. Ut wisi enimiat nulla facilisis at vero eros et accumsan et iusto odio dig
sim qui blandit praesent luptatum zzril delenit

&Y gk

7 CAPITAL

David Jhon

FOUNDER

i International
Financial Centre

V1IdYO
NIV

+0987654321
info@arkcapitalcom www.arkcapital.com
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You!
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BRAND VOICE

Brand Voice

TRUSTWORTHY &
TRANSPARENT

Builds confidence through honest,
straightforward messaging.

Empathetic &
Client-Centric

Focuses on understanding client needs
and offering solutions that prioritize
financial security.
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BRAND VOICE

Brand Voice

Professional &
Knowledgeable

Uses clear, expert-driven
communication to establish authority

Strategic &
Visionary

Communicates long-term value
and a forward-thinking approach to
finance
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